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Abstract

The segment of running is growing in number of customers and in sales volume. Understand of
the relationship attributes and values that lead to the consumption in this segment becomes im-
portant. Based on studies that relate attributes and values this article aims to identify the percei-
ved value of amateur runners with respect to the consumption of sports products and services.
For this, conducted an exploratory qualitative research, with the method of data collection and
analysis of laddering technique. The research was developed with amateur runners in the city of
Porto Alegre-RS. I t was found in this study that the market strategies to increase sales and achi-
eve market share of sports industry must pass necessari ly by investments focused on providing
experiences for the public in the study. Experiences that address these personal values such as
joy, friendship, self-esteem, wellbeing, discipl ine, fun, balance, leisure, freedom, pleasure, quality
of l ife and health.
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